CREATIVE INDUSTRIES OF SERBIA
minds, presentations were also made by authors from Serbia
who live and work here, but also those based abroad. They
provided a new perspective on architecture, branding, business, communication, design, film, fashion and publishing.
Speaking about this year’s festival, BDW founder and
programme director Jovan Jelovac stressed that “For the
first time Serbia is following current trends, because from
this year it has become part of the Creative Europe programme, which has earmarked €1.46 billion for projects in
the field of the creative industries in future EU member
states.” For the first time in the nine years of its existence
the importance of this event was also recognised by the
state, which is why the BDW was this year held under the
patronage of the President of the Republic of Serbia and the
Mayor of Belgrade, in cooperation with the Serbian Chamber
of Commerce and with the support of embassies.
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The Belgrade Design Week (BDW) took place from 6th
to 12th October in the old Staklopan factory in Dorćol,
bringing together more than 20 speakers from different
areas of the creative industries worldwide and presenting
exhibitions of international and domestic creative and
professional workshops intended for future professionals
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CREATIVE MINDS OF THE 21ST CENTURY
The central part of this year’s event was that international conference that was this year held under the slogan
“Brand New World”, alongside the obligatory “Design Park”
exhibition and the “Design Labs” professional workshops.
The new platforms “Serbian Innovation Session” and “100%

The key to domestic development
of the creative industries is primarily
to be found in “professionalizing
and advancing the standard of
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creativity and knowledge as
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Future Serbia” were also presented. The conference was divided into three thematic days – architecture, design and
communications.
The best lecturer was singled out as Swiss architect
Christian Kerez, creator of the dual family home with only
one wall, and that a dividing wall, which he built in Zurich’s
Witikon quarter. Kerez is considered an architect of the new
wave, whose work is often linked with “Konkrit Kunst”, i.e.
concrete art with the nakedness of infrastructure works
which he admitted fascinate him. According to Kerez, “the
key to the problems of the modern age are to be found in
simplicity and functionality.”
Guido Woska, creative director of studio Designit from
Copenhagen, gave a presentation entitled “The human sensor - Data in the age of wearables”, in which he posed a very
important question – will technology change human evolution? In his opinion, the most important factor in contemporary design is feeling, because people and technology will be
increasingly connected. With “wearables technology” that
relationship already represents an inseparable symbiosis.
Other participants of the conference included Swiss ar-

CREATIVE PLAYGROUNDS, SERBIA
This year, as a continuation of BDW, the
project “100 Creative Playgrounds for Children” was initiated and resulted in the first
design of a playground that opened in Kalemegdan Park this year. It is also a successful
example of public-private partnerships that
can be seen as one of the models of development projects in the field of culture in Serbia.

SATYA SHEEL - METRO VALLEY,
INDIA
Architect Satya Sheel believes that cities
must follow the dynamics of social change
and become spaces for the integration of
people and ideas, but they must also transform with the establishing of new models
based on understanding society and local
conditions.

JEREMY ETTINGHAUSSEN, BBH
The Audi commercial’s slogan “Vorsprung
durch Technik” (progress through technology) was celebrated by car manufacturers
and marked the beginning of the global rise
of its creator: London-based creative agency
Bartle Bogle Hegarty (BBH). Jeremy Ettinghausen is the creative director and a partner
at this agency, which has received 32 international awards and employs more than 1,000
workers worldwide.

TOM STRALA, SWITZERLAND
In the framework of his exhibition of furniture “Strala is Present”, architect Tom Strala announced that people today “must start
imagining and that it is essential they have
passion, desire and intensity, which cannot
be reached through compromise”.

UGLJEŠA VRCELJ, SRBIJA
The founder of the Dvoika creative studio,
Uglješa Vrcelj, deals with the design of modern bicycles. He presented his new handmade
wooden model at the Paris Design Week and
the Eurobike Exhibition Show, where he received positive reviews.

OUT OF THE BOX, ISRAEL
This is an exhibition of innovative wooden items made by Israeli designers. They are
characterised by simplicity, functionality and
unexpected solutions.

STUDIO APPETIT, NETHERLANDS
Ido Garini from Studio Appetit makes jewellery from food like a real goldsmith – rings,
bracelets, hair grips and earrings. These pieces of jewellery are really solid, comfortable,
beautifully designed and, primarily, edible.
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